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ENGLISH VERSION

1 Define public relations. Describe its importance.
OR
Describe rise and growth of P.R.

2 Discuss essential qualities of a public relations officer.
OR

Discuss ‘Government P.R. in India’.

3 Describe process of P.R. at length.
OR

Explain process of selecting media for P.R.

4 (a) Differentiate between P.R. and Advertisement.
OR
Write a note on duties of P.R.O.

(b) Explain Sam Black’s definition of P.R.
OR
‘Image-building through P.R. Discuss.

5 Write a short note : (any two)
(1) Professionalism in P.R.
(2) New (modern) area of P.R.
(3) Tools of P.R.

(4) P.R. and economic development
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